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Team Marketing USA Corp — Make the Connection!

A New York company, Team Marketing is one of the leading event management and staffing
agencies in the country. Our core business is experiential marketing — interacting with and
engaging consumers in targeted direct campaigns. We take our clients’ products, services and
messages and represent them to their targeted consumers creating a positive experience.

From its conception in 1999, Team Marketing has grown significantly, evolving to a national
presence. In 2002, Team Marketing executed the national launch of the Cadillac CTS, Proctor
& Gamble’s ThermaCare, Kellogg's Scooby Doo Cereal as well as numerous other national
programs. Throughout 2003, 2004 and 2005 Team Marketing continued it's growth; executing
programs throughout North America from Canada to Mexico as well as in Hawaii. In 2007
Team executed one of the largest programs in it’s history, providing almost 1,100 brand
ambassadors and managers for a one day nationwide Black Friday program for Target.

Team Marketing’s goals are focused — Generate awareness, stimulate trial and build sales for
its clients. How we achieve those goals are varied. Team Marketing coordinates, staffs,
manages and executes promotional events nationwide at venues including:

Special Events Sampling Promotions In-Store Demonstrations
Bar & Club Promotions College Campus Events Mall Events

Promotional Tours Character Appearances Membership Acquisitions
Sports and Athletic Events Trade Shows Conventions

Amusement Parks Concert Tours Grass Roots/Guerilla/Street

In addition to providing tour and in-market staff to execute these programs, we can also assist
our clients in development, researching event sites, negotiating buy-ins and sponsorships, and
sourcing premiums and materials. Our philosophy is simple, yet requires a superior
commitment to maintain - We are vested in the success of our clients’ progra  ms, in the
achievement of their goals and we recognize that our clients’ interests come first! We
provide a level of quality and consistency that results in turn-key successful programs for our
clients and we do it in a far more efficient and cost-effective manner than other agencies.

When it's a test-market, a product launch or a high profile event, clients turn to us to insure a
successful program. Our experience is broad, executing programs for products and services
that include airlines, appliances, automotive, beverages, bath and beauty products, candy,
cereal, computers, electronics, entertainment, e-commerce, energy drinks, financial services,
home safety, industrial products, liquor, pharmaceuticals, snack foods and more.

The quality and teamwork of our staff are the difference - organization, planning, creativity,
patience, communication and cooperation are required. There are deadlines to be met and
decisions to be made. We listen and understand our clients’ needs. Our in-house account
teams have managed programs launching concurrently nationwide. We recognize the uniquely
fluid nature of event marketing and are available 24 hours a day to respond to those needs.
The field staff are equally as vital as they are the connection between clients and consumers.
With our extensive network of experienced promotional staff including field managers, product
specialists, brand ambassadors, samplers, demonstrators, bilingual staff and more, programs
are executed with personnel tailored to the specific product or target leading to a far more
effective and successful program. All staff are trained to represent the clients’ product and
deliver their key messages to consumers.

We are Team Marketing!

P.O. Box 1862, Kingston, New York 12402, 845 338-8800 fax 845 32®0
www.teammktgusa.com




"Your Source for Nationwide Event Management and St affing"

Nationwide Event Management and Staffing

Program: Chrysler Mobile Showcase 2008

Product: Chrysler Automobiles

Status March 2008 throughout the 2008 year — currently running.

Summary: Automobile program running at Auto-Shows, festivals, golf haurents nationwide
(including Kansas City, Dallas, Orlando, Denver, Philpdel, Detroit, etc.) to increase brand
awareness, stimulate trial and build sales. Prograludes product demonstrations, test drives,
digital pictures, lead acquisition, etc. Staff hasasistently exceeded program goals on leads.
Role: Teamprovides the in-market brand ambassadors and test daivensiuding bilingual

staff and set up and breakdown crew in select marketsllyJ8ua 8 staff per event.

Program: 2008 Sensodyne Cosmetic/Spa Dentist sampling program

Product: Sensodyne Toothpaste

Status Mid July 2008 — activation.

Summary: A 20 market sampling program to have 500 full size samplesrddslyne
distributed in each select Spa/Cosmetic dentists’exfto patients — 10,000 samples total
Role: Teamis responsible fothe dental office solicitation and participation in gvegram,
fulfillment and program recapping.
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Program: 2008 Guitar Hero American ldol Live Tour

Product: Guitar Hero-Aerosmith release and On-Tour reléasdlintendo DS

Status Launches July 2008 — runs through September 2008

Summary: On-site at the American Idol concerts, consumelthave the opportunity to
witness live demonstrations of the new games as wetiad them on main stage and 3 kiosks.
Role: Teamprovides 4 brand ambassadors at each event, selected tihendemographic and
skill requirements to product demonstrate the new reddassonsumers.

Program: 2007 and 2008 Target Children’s Book Festivals

Product: Target and participating Book Publishers

Status 2007 and 2008; through November 2008 — currently running.

Summary: Nationwideprogram running in select markets (including NY, LA, DetD(C,
Chicago, Honolulu, Miami, Philadelphia, Atlanta, etc.past of Target's on-going
commitment to children’s literacy. Programs involvetome characters, escorts/photographers,
author readings (participating children’s book authorghaeluded Julie Andrews and Cheech
Marin), wranglers to escort the authors, author sggichildren’s entertainment (including
various Disney bands — i.e. The Doodlebops), childrenigigcarea, premium distribution and
more. In 2007 Target's agency put Team head to head witheargiaffing vendor and Team
won the account and has handled all of the festivalsaents since.

Role: Teamprovides 10-22 in-market staff as well as team leaderedadinate staff and
provide recap. Of note is that costume characters haygkecise size requirements and

in select markets bilingual staff are provided. We alspduetiesign the program manual.
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Program: Underwriters Laboratory Safety Tour

Product: Consumer awareness of UL and safety

Status November 2007 through 2009 — currently running.

Summary: Nationwide promotion in over 50 markets running at childremiseums, retalil
stores and other venues to promote safety and brand’bi UL Safety Tour’s 32’ trailer
houses interactive video games, safety videos and sadétirteulations that help bring the
message of safety to children and adults alike. Exhibitsibsithe and outside the trailer.
Role: Teamprovides 2-3 in-market brand ambassadors at each event.

Program: Home Depot Nascar Tours 2007, 2008

Product: Home Depot

Status 2007 and 2008 seasons — currently running.

Summary: Execute at NASCAR events nationwide to promote HongoD® consumers.
Staff take digital pictures, have a car-simulator awebrkshop area to engage children.
Role: Teamprovides 4 to 8 in-market brand ambassadors per event.
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Program: Wabhl “Let it Grow” Tours 2007, 2008

Product: Wahl Trimmer and Groomers

Status 2007 and 2008 tours with events through October 2008 — currentiing.

Summary: Executes at fairs/festivals, concerts, races and sébaes nationwide. Product
demonstration program designed to increase brand awar@néstimulate trial and sales. Use
licensed stylists to demonstrate product and give free tamensumers; use brand ambassadors
to interact, collect leads and play games with comsamsing contests and games to encourage
consumer participation.

Role: Team Marketingrovides 1-2 licensed stylists and 2-4 brand ambassadors foewsaat.

Program: Schick/Roxy Follow Your Heart Tour

Product: Schick Quattro for Women

Status April 2008 through July 2008 —currently running

Summary: Executing in 12 major markets at college campuses antistetas and malls.
Distributing 2,000 gift bags per college and 500 per retail eviehlized give-a-ways,
sweepstakes and contests to encourage consumer participatio

Role: Team Marketingrovided the in-market samplers and helped design the progasaueal.
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Program: Sprint Chivas Soccer “Make a Call on Us”

Product: Sprint “Simply Everything” Plan and “Direct Connect”

Status April 2008 through October 2008 — currently running

Summary: 15 plus events running at Chivas soccer games at the Home Capter. Brand
awareness and sampling program designed to stimulatartdadapture leads. Staff have
exceeded lead goals by almost 100%. Utilized sweepstakéssispmthlete appearances and
free calls to encourage consumer participation.

Role: Teamprovides the in-market brand ambassadors — all bilingual Spspesaking.

Program: Anheiser-Busch Hoegaarden and Bud Lime Tastings

Product: Hoegaarden Belgian Beer, Bud Lime

Status Summer 2008 — Currently running,

Summary: In-store tastings throughout lllinois of various Arsiee-Busch products. Staff
sample products to consumers, complete recaps and tale joligitos.

Role: Teamprovided staff, assisted with trainings and recaps.

Program: ChaCha.com product launch

Product: ChaCha.com’s live text answer service

Status Jan 2008 and May 2008

Summary: Program executed at Sundance Film Festival and at IndyH@hed brand
ambassadors delivered key messaging, demonstrated the tgghgeloerated awareness and
trial. Staff assisted the event information servioes8 weeks of Indy.

Role: Teamprovided 2 to 8 trained brand ambassadors per event.

Program: Clairol Herbal Essence Luscious Touch Up Statioar®07and 2008
Product: Clairol Herbal Essence bath and body products
Status Executed April to May in both 2007 and 2008
Summary: Sampling and brand awareness program

at college and high-school national cheerleading compesiti
Brand ambassadors would deliver key messaging and assist
cheerleaders getting ready for their competition Wi and
makeup using Clairol products.

Role Teamprovided brand ambassadors with cheerleading
experience to fit the target and provided set up and breakci@mi

P.O. Box 1862, Kingston, New York 12402, 845 338-8800 fax 845 32®0
www.teammktgusa.com




"Your Source for Nationwide Event Management and St affing"

Program: Build Dinner Around Gortons

Product: Gorton’s Frozen Dinner line

Status February 2006 — March 2006, appearances throughout 2006, March 2008
Summary: Nationwide program to promote Gorton’s between Asliivéeday and Easter.
Executed in 6 markets concurrently on weekends for 1 nairitital supermarket chains and
involved a booth set up, digital photos with the Gortdisiserman, coupon distribution,
premiums, etc. Additional special events nationwidenflrizona to Massachusetts

Role: Teamprovided the in-market managers, Gorton’s Fisherman and-tharket staff;
some required bilingual spanish-speaking. Each managees@snsible for driving a cargo
van, display set up, staff training, program recaps.

Program: AutoTrader.com 2006 and 2007
Product: AutoTrader.com

Status January 2006 through December 2007.
Summary: Nationwidepromotion running in major market Auto-Shows (DC, NY, SealtA,
San Francisco, etc.) to increase brand awarenessianudbse trial and sales. Utilized product
demonstrations, games and sweepstakes to encourage copaumgration. 2006 was the
first year AutoTrader.com participated in auto-showsBe@in Marketingwas the agency
selected to make it happen. In 2007 a game show themeaaingeleeration aspect was
implemented.

Role: Teamprovided the in-market product demonstrators and promatadies well as helped
design the program manual
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Program: Target Black Friday Survival Pack Give-a-way

Product: Various Target/Archer Farms products

Status Executed November 23, 2007

Summary: Almost 1,100 staff took part in one of the largest prograarget has ever done. In
5 major markets (NY, DC, Chicago, LA-SD and Miami), in Z28@res, running from 4:30 am to
8:30 am on Black Friday, teams of 4 staff distributed apprately 150,000 gift bags, with key
messaging and holiday greetings to consumers waitingp@mol enter the stores.

Role: Teamprovided all staff, designed program structure with rediov@agers, market
managers, team leaders, training conference calls, -¢hgxkcedures, 72 hour on-call service
leading up to execution and handled recaps.

Program: 2007AT&T Residential - NASCAR Tour and Festival Tour

Product: AT&T Residential Services - Broadband, Phone

Status March 2007 through November 2007

Summary: Programs executed at Festivals, PGA events, NASTA&Rnzis tournaments and
more. Programs were heavily sales and lead basedeéed goals.

Role: Provide 4 to 8 brand ambassadors per event, bilingual stdfented markets.

Program: Dickies Worker of the Year Tour

Product: Dickies apparel

Status Executed June 2006 through October 2006 and again throughout i20Q7eurs.
Summary: Nationwide tour — including PA, MI, TX, OH, MO, NC, OKxecuting primarily at
fairs/festivals and PBR events.

Role: Teamprovided up to 4 in-market staff for each event
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Program: Every Day Kids 2005, 2006, 2007

Product: Astra Zeneca Asthma Community Service

Status Executed July 2005 through October 2005, and throughout 2006 and 2007
Summary: Nationwide tour — including NY, Philadelphia, DC, Miami, Htars- focusing on
Hispanic and African-American communities. Executespatcial events, fairs/festivals.
Role: Teamprovided two tour managers and 14 in-market bilingual staffuducg face
painters, costume characters, lead generators, etpot&dsilities included hiring, training,
scheduling, payroll and supervision of tour managers andl larabassadors.

Program: Kellogg’'s Pop Tarts American Idol Live 2007, 2008

Product: Kellogg's PopTarts

Status July 2007 - September 2007, July 2008 —September 2008

Summary: Program executed with interactive events for teads\w&eens such as karaoke and
a dance floor. Post-concert, there was exit samplifpp Tarts. To augment the number of
samples distributed, sampling also was executed at S»eEtags around the country.

Role: Teamwas brought in to replace another agency who was fadipydvide the necessary
quality of staff required to successfully execute the progrdeam provided the 4 to 8 in—
market brand ambassadors and samplers who were setefiteéti¢ program requirements of
singing and dancing.

| cop Ameri
2 Tdgle.

P.O. Box 1862, Kingston, New York 12402, 845 338-8800 fax 845 33®0
www.teammktgusa.com




TEAM MARKETING

TEAM MARKETING

"Your Source for Nationwide Event Management and St affing"

Program: Bounty “El Hogar”

Product: Bounty

Status May 2007 and June 2007

Summary: Program executed at various Hispanic festivals througheureater Los Angeles
area. Targeted the Hispanic community with contestzegriead generation, sampling to
increase brand awareness and trial.

Role: Teamprovided up to 15 program staff per event day, including emcaeglers, runners,
and set up crew.

m N
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Program: Microsoft Small Business Server Guerilla 2007

Product: Microsoft Small Business Server

Status April 2007

Summary: Program targeted small businesses in high traffic gadoitiations in 5 major
markets — NY, Miami, Chicago, Philadelphia and LA. The paogran 3 weeks in each market,
with teams of 3 staff per market — manager, costunieastd brand ambassador. Created a
great deal of buzz for the product, distributed collatgeaierated leads.

Role: Teamprovided all the program staff, researched event locatieaiged generate the
program manual, conducted trainings.

P.O. Box 1862, Kingston, New York 12402, 845 338-8800 fax 845 32®0
www.teammktgusa.com




TEAM MARKETING

TEAM MARKETING

"Your Source for Nationwide Event Management and St affing"

Program: AquaFresh Whitening Tray Dental Hygienists

Product: AquaFresh Whitening Trays

Status April 2007

Summary: Program targeted women 20s to 40s in high traffic gudoitiations in 10 major
markets. The program ran with teams of 8 costumedyafnarket — 1 manager and 7 brand
ambassadors dressed as dental hygienists to generatermyege consumers, deliver key
messaging, distribute collateral and coupons.

Role Teamprovided all staff, management, training, recaps and phaengentation.

Program: Peanut Chewz

Product: Milk Chocolate and Dark Chocolate Peanut Chewz

Status January 2006 through November 2006.

Summary: Nationwidesampling to generate awareness and stimulate triadcuied sampling
program on New Year’'s Eve in Times Square (45 staffjtk @ver 120,000 samples, at special
events (up to 20 staff) and on the MT Dew Action SpoaousrT

Role: Teamprovided the in-market managers and staff. In som&etaprovided a Class B
CDL driver to pick up the materials; in other market# stare required to be bilingual Spanish-
speaking. Managers were responsible for set up, statigeament and recaps. Responsibilities
included hiring, training, payroll and supervision.
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Program: Ricola Mystery Cougher

Product: Ricola Throat drops

Status October 2006 through November 2006.

Summary: Nationwidepromotion running in 10 major markets to increase brand aesseand
stimulate trial and sales. Utilizing on-line clues, wmers had to locate the mystery cougher
and offer them a Ricola in order to receive prizes.

Role: Team Marketingprovided the in-market mystery coughers. In-market atsisted with
prize redemption. Responsibilities included hiring, trainpayroll and supervision.

Program: Court TV

Product: Murder By the Book/Parco Pl

Status August/November 2006

Summary: Promoted the launch of the CT TV program “Murder By Blo®k” in November
and the new season of “Parco PI” in August. Streghseutilized to increase consumer
awareness and drive traffic to tune in by handing out bchpdamiums with an edge as well as
costumed staff to reflect the tone and theme of thevsh

Role: Team Marketingrovided the in-market managers/drivers for the programseHhss the
12-15 in-market staff. Each manager was responsible fangdra rented vehicle, insuring
materials were picked up, staff training, execution and pragecaps. Responsibilities
included hiring, training, payroll and supervision.

Program: Holiday Inn/MLB Tour

Product: Holiday Inn’s Priority Club Rewards Program

Status Executed July 2006 through October 2006

Summary: Nationwide tour executing at Major league Baseball stasliand local Holiday

Inns — from the 2006 All-Star Game in Pittsburgh to Los AegjeDetroit, Toronto and more as
well as at special events in Atlanta, Toronto and Kai&ty. Used a branded coach, premiums,
trivia games, digital photography - far exceeded expectatishgs membership acquisition.

Role: Team Marketingprovided two tour managers and up to 7 in-market staff, imgusket up
crew. Responsibilities included hiring, training, schedulingrgdasnd supervision of tour
managers and samplers.
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Program: Ford Fusion Studio D Tour

Product: 2006 and 2007 Ford Fusion

Status Executed February 2006 through October 2006.
Summary: A nation-wide mall program targeting women 24 to 3!
to generate interest and stimulate trial of the ForiblRusCreated
an entire Fusion “Life in Drive” experience with licemsmakeup
artists to provide makeovers, certified fitness instrudiors

provide training advice for the local Race For the Curesjanus
listening stations with a compilation cd, lead generatyfhpags,
make your own t-shirt stations and test drives.

Role: Teamprovided the 2 tour managers and 4-5 in-market staff
event with some staff required to be bilingual Spanish spgak
Managers had a very extensive set up and long event days.

Program: AOL GoldRush Launch

Product: AOL GoldRush

Status September 2006

Summary: Nationwideintroduction of AOL’s
On-line game to consumers in 6 major markets
at high profile NCAA and NFL Football games.
Program involved distribution of 15,000 to 21,000
branded towels at each event to consumers tailgating
before the games, on college campuses, busy commu
locations and entering the stadiums.

Role Team Marketingprovided the in-market
Managers, assistant managers as well as 19 staff
in each marketTeam Marketingalso secured
cargo vehicles and helped design the program
manuals. Each manager was responsible for
driving a vehicle, material pickup, staff
management and program recaps.
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Recent Launches, Concert & Special Events

Program: Nintendo Wii Fit Launch

Product: Nintendo Wii Fit

Status Executed May 19, 2008 — Product Launch

Summary: Team Marketingwas the agency selected to staff the high profile latimethtook
place in NY at Columbus Circle with extensive mediaspnee and fan-fare. 40 plus Wii
stations were set up to allow trained product demonssr&tshowcase and demonstrate the
product to consumers and create initial impressions.

Role: Team Marketingwas charged with providing 55 trained product demonstratarngfa
specific demographic and lifestyle and we had 56 staff enesceady to work.

Program: Glamour/Sony Pictures Made of Honor Movie Premiere

Product: Sony Pictures Made of Honor

Status Executed April 2008

Summary: Promoted the release of the Sony Pictures film Madéoobr with staff dressed as
brides in Herald Square distributing premiums and codiater

Role: Teamprovided all staff, designed program structure with regiora@hagers, market
managers, team leaders, training conference calls, -¢chgrkcedures and handled recaps.
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Program: World’s Biggest Fondue

Product: Emmi USA

Status Executed October 2007

Summary: Utilized a highly trafficked, well-known
venue - the picturesque Winter Garden at the
World Financial Center in NYC - to maximize
consumer audience and PR buzz. Melted over
1,500 Ibs. of cheese to create the classic Emmi
fondue recipe for making the “World’s Biggest

Fondue”. # 7 ) J

E | -~ "
Role Teamprovided staff to execute the program | 2 NS ‘
and deliver key messaging. — Lr — =N

Program: BACVA “Get In On It”and Video Village

Product: Baltimore Area Convention and Visitors Associati@et In On It” campaign

Status Executed May through August 2006, and in 2007

Summary: Executed both a pre-launch and launch campaign with2bvevents. During a
pre-event campaign, the "In On Its," a team of calobdrand ambassadors took to the Streets
and greeted visitors to the Inner Harbor and Baltimoradaibns, distributed giveaways, and
attended sporting events. During the campaign, we used braxedeream truck that travelled to
neighboring states — Philadelphia, Delaware, etc. atdbtdised Snowballs to promote
Baltimore tourism. Also had events in a Video Villagéhwvemcees, contests and trivia games.
Role Teamprovided management, drivers and staff to execute the pnagrd capture the
spirit of the campaign.
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Program: McCormick Spice 78 Anniversary

Product: McCormick Spice

Status: September 15, 2007.

Summary: 75" Anniversary of McCormick Spice celebrated as a high lerpfi campaign with
a party and concert performance by Lionel Ritchie.

Role: Teamprovided the 11 costumed staff to execute the program.

Program: 2003 NCAAs, 2003 and 2004 BET awards, 2004 and 2005 Grammy’s, NCAA’s
Product: Westwood One Radio interviews

Status Execute throughout 2003, 2004 and 2005.

Summary: Assist Westwood One in their nationwide remotes an@astaiterviews with
celebrities, actors, athletes and more. .

Role: Team Marketingprovided over 40 line producers and wranglers to escort thwwiewees
from one booth to the next, maintaining timetables anaring a quality program.
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College

Program: College Bookstore Guerilla program.

Product: Zilo Networks/Nebraska Books

Status Executed Fall 2004 up through June 2008.

Summary: A buzz generating initiative to drive college students tntls bookstores at over

40 colleges nationwide four times a year. Guerilla teafidsto 8 staff execute on campuses and
at busy off-campus locations for 1 week at each schidahagers and staff in gorilla/fairy
costumes played RPS, placed posters and distributed cogjaoms pieces and t-shirts.

Role: Teamprovided all market managers and staff to execute the pnodgRasponsibilities
included training, management of samplers and event regortin

Program: Chase Bank College Research

Product: Chase Bank

Status December 2007

Summary: Market research for Chase Bank at 10 colleges naid@nwnvolved review of both
campus and off campus locations, extensive reporting, paatbsurvey information.

Role: Provided qualified staff on each campus, assisted withiriggand program management.

Program: 2007 AT&T ArmChair Quarterback Challenge

Product: AT&T Wireless (Cingular)

Status August 2007 through November 2007

Summary: Program executed at college football games with a mésiarmchair, touch-
screen computers with sports trivia, lead generation anelspr

Role: Provide 4 to 8 brand ambassadors per event.

Program: Facebook Diaries

Product: Zilo Network/Facebook

Status May 2007 through June 2007

Summary: Program executed at colleges nationwide either avédston campus or as a stand-
alone event. Involved filming students’ video diaries tgbsted on Facebook site as well as
encouraging students to submit their own video journalsttlirecsite.

Role: Provide managers and 4 to 6 brand ambassadors per evetdcte pre-event flyering,
event production, draw consumers and generate leads.

Program: Glamour Reel Moments

Product: Glamour Magazine and various sponsors

Status February 2007 to March 2007

Summary: An exciting promotional scheme combining Glamour Magaghet films, free
screenings of feature films and sponsor give-a-ways. ExkatitE) colleges nationwide

Role: Teamprovided the field managers to execute the program, sanaplérstreet teams to
flyer and promote the event. Responsibilities includedditraining, payroll and supervision.
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Program: ACLU

Product: ACLU

Status February 2007 to March 2007

Summary: Promoted ACLU events (Louis Black, comic books,)ettcolleges nationwide to
generate interest and collect leads for the ACLU.

Role: Teamprovided staff to execute the program, samplers and stieestto flyer and
promote the event.

Program: NJ Cure Insurance

Product: NJ Cure Insurance

Status December 2006 to March 2007

Summary: Promoted NJ Cure Insurance at Rutgers NCAA Men’s aothg’s Basketball
games. Targeted students and distributed premiums, played,gamsweepstakes, collected
leads, communicated key messaging .

Role: Teamprovided 2-4 staff to execute the program.

Program: Dentyne Fire and Ice Spring Break 2004
Product: Dentyne Fire and Ice gums

Status Executed Spring Break 2004

Summary: Obstacle course/maze races and dance conte
were used to draw consumer’s attention. Samples, Bowadl
premiums were distributed. Additionally staff roamee th
beach and clubs taking digital pictures to drive coresgm
to clients’ web-site.

Role: Provided 3 team leaders and 17 staff to execute
program. Responsibilities included daily set up/breakdov
execution, inventory, picture uploads and staff managem

Program: Dos Equis and Beer.com Cancun Spring Break 2002

Product: Beer.com site and its Dos Equis brand

Status Executed Spring Break 2002

Summary: Generate awareness and gain acquisition for Beer.ndras Equis at Spring
Break beaches and bars. Used digital cameras to upldacepiof participants and consumers
to web-site. Distributed premiums.

Role: Provided bilingual managers and staff to execute progr&asponsibilities included set-
up, execution, inventory, vehicle rental and shipping oenes. Handled all travel/logistical.

Program: College Music Awards Tour

Product: Zilo Networks/US NAVY, Rolling Stone Magazine and aothe

Status Executes October through December 2004.

Summary: A 13 market college music tour with multiple sponsoretaging name recognition
of bands. Pre-event street teams hung/distribute@nsomshd flyers.

Role: Team Marketingprovided in-market managers and staff for street teamgksas event
day staff. Trained and managed samplers; supervised eperting and scheduling.
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Mall

Program: Weight Watcher’s 2007

Product: Weight Watcher’s, Weight watcher’s Online and itesranline eTools

Status October-November 2007.

Summary: Test program for an in-mall experiential campaign thaton the east coast, mid
west and west coast. Goal was to reach target consiiwemen 25-49) when they have the
time to learn about Weight Watchers programs in a cgatble setting, pique their interest and
draw them in. Program involved Makeover Area, Hand Mps#gaea, Wellness 1Q Kiosks and
eTools Kiosks and contests and give-a-ways to encouragiedgistration,

Role: Teamprovided staff specifically selected to fit the target dexmd trained to have
product knowledge.

Program: Pepsi-Mt Dew Holiday Mall

Product: Pepsi and Mt Dew

Status Executed December 2006

Summary: A nation-wide mall program to generate awareness foPépsi/Mt Dew lounges in
participating malls. Program involves pre-event streshtflyering and event execution that
includes sampling, give-a-ways, large mall set up, DJsspvizeels and more.

Role: Teamprovided 5 in-market managers, DJs and up to 5 staff in eadtetrio execute the
program.

Program: Toy Wish

Product: Toy Wish Magazine’s Advertisers

Status Executed October 2005.

Summary: A nation-wide mall program holiday preview of the “hottésys of the shopping
season. Conducted toy demonstrations at malls acrossuhg&y for their advertisers -
including Fisher-Price, Mattel and Playmobil - during the pneteviholiday season to support
the release of the Toy Wishes 2005 holiday preview issue.

Role: Team Marketingprovided in-market staff for markets from Paramus, Ndrnieapolis,
MD to El Cajon and Escondido, CA to execute the program.
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Program: La Casa de Dora

Product: Nicklelodeon’s Dora the Explorer

Status Executed April through May 2005.

Summary: A nation-wide mall program to create good will and genexat@eness for Dora
the Explorer. A 2,000 square foot interactive exhibit wherdligren get to visit Dora’s house,
play games, receive gift bags and have their pictlentavith Dora.

Role: Teamprovided 16 in-market bilingual brand ambassadors and costumetehnsia each
market to execute the program.

Program: Holiday Gift Bag

Product: Citizens Bank and Charter Bank

Status Executed November through December 2004.

Summary: A nation-wide mall program to create good will and genexatgreness for Banks.
Distribution of gift bags to consumers as well ag kessage points.

Role: Teamprovided in-market managers and talent for 10 malls andegasnsible for recaps
and relations with mall contacts.

Program: Kia Amanti Launch

Product: Kia Amanti

Status Executed March 2004 through May 2004.

Summary: Executed nationwide at malls in 10 major markets. Exetwtoied in length from
4 to 6 weeks in each market.

Role: Team Marketingprovided all managers and brand ambassadors. Responsibilities
included hiring, training, scheduling, payroll and supervision odtalff.

Program: ALLERGAN “Be the True You” 2003 National Tour

Product: Botox, Avage and M.D. Forte line of cosmetics

Status Executed July 2003 through November 2003.

Summary: A nation-wide awareness and sampling program (samplifgeaidn-prescription
cosmetics only) of new Allegan product lines. Progranuahedl sophisticated interactive kiosks
with computers as well as medical staff on hand to adaneslical questions.

Role: Team Marketingprovided in-market brand ambassadors and staff to set poagpeam.
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Other National Programs — 2006 and Prior

Program: Glamour Reel Moments

Product: Glamour Magazine and various sponsors

Status September 2005 through November 2005; October through Nev&96.

Summary: An exciting promotional scheme combining Glamour Magaghwat films, free
screenings of feature films and sponsor give-a-ways. Exeapi@oximately 100 events in over
30 markets.

Role: Team Marketingprovided the field managers to execute the program, saaidrstreet
teams to flyer and promote the event. Responsibilit@aded hiring, training, payroll and
supervision.

Program: Guess Rocks

Product: Guess and RockStar Energy Drink
Status August 2006

Summary: Promoted “back to school” with
RockStar Energy Drinks at Guess Factory stores
in 10 markets nationwide from Florida to Califorr
for 2 weekends in each market. RockStar barter
sampled the product, distributed premiums and
calendars, with DJs blasting out music to help dr
consumers into the stores.

Role: Team Marketingprovided the in-market
bartenders for the program as well as helped desiy:
the training manual.

Program: Fox Sports’ Racing

Product: Fox Sports Racing

Status Summer 2006

Summary. Engaged consumers at special events
with premiums and games to generate awareness
increase viewer-ship.

Role: Team Marketingprovided staff to execute the
program, which included 20 male and female bilin
cheerleaders.

Program: Frontier Airlines

Product: Frontier Airlines

Status Summer 2006

Summary: Engaged consumers at 13 special
events with costumed staff, premiums and contest
generate awareness to increase viewer-ship.
Role: Teamprovided staff to execute the

program, which included costumed characters.
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Program: Amber from The Macallan

Product: Amber Liqueur

Status October 2005 through April 2006

Summary: New product launch at a special event at the Four Seas8oston leading to a
2006 Boston sampling program and events in San Francisooghfolis, etc.

Role: Team Marketingprovided in-market brand ambassadors to greet guests, diseuss
product and generate buzz.

Program: Mennen Speed Stick

Product: Mennen Speed Stick

Status January 2006

Summary. Engaged consumers at over 90 retall
locations in one day with product sampling and
key messaging.

Role: Team Marketingprovided over 90 staff in less
than 6 days to execute the program.

Program: Motts/Wiggles Tour

Product: Various Motts products

Status August 2005 through November 2005.

Summary: Exit sampling at Wiggles concerts nationwide in conjunctvith Mott’s
sponsorship. Distributed gift bags containing Mott’s Appliee), Applesauce, coupons.
Executed in over 17 markets.

Role: Team Marketingprovided in-market managers and 12 brand ambassadors for each
market. Responsibilities included trainings, supervision,gliegnd coordination.
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Program: Dr. Pepper NASCAR Pit Crew

Product: Cherry Vanilla and Diet Cherry Vanilla
Status: May 2005 through October 2005.

Summary: Regional samplingrogram executing

at grocery stores in NASCAR markets. Utilized pit
crews to wipe windshields and clean tires.

Managers drove a rented box truck, handled

10 x 10 and booth set up/breakdown.

Role: Teamprovided the field managers and in-market

Program: LG Home Appliances

Product: LG Washers, Dryers, Ovens, Refrigerators, Dishessstetc.

Status June 2005 through October 2005.

Summary: Nationwideintroduction of new LG Home appliances into Home Dejiftecuted
12 regional tours that involved transporting appliances attithg up displays at conference
rooms for trainings of Home Depot sales teams on thepneducts.

Role: Teamprovided the tour managers/drivers for the tours and theaiket staff. Each
manager was responsible for driving a 24 ft box truck, insurintigayoes were loaded in,
secured, unloaded and displays set up.

Program: Cadillac Art Festival Tour, Special Events and Cécéor Everyone GM PR Event
Product: Cadillac 2006 vehicles

Status May 2005 through September 2005.

Summary: Targeted consumers at art festivals nationwide uswegsstakes for lead
generation and promoting the cars on display. Alsowgdcat Chicago Bears training camps
and Family Day, an LPGA event, a Dallas film festaad a Chicago PR event. Executed in
over 10 markets.

Role: Teamprovided in-market brand ambassadors for all markets, ikeharanager for the
Cincinnati Concour De Elegance and 24 product specialisteddChicago PR event.

Program: Home Depot Contractor Trade Show

Product: Home Depot

Status Executed March 2005 through June 2005

Summary: Nationwide tour — over 24 markets — executing tradeshowsweittdors and
exhibitors focusing on local contractors. Set up bootlgsstexred contractors, served breakfasts.
Role: Team provided in-market staff for set up and execution.

Program: Crest “CrestMobile” Tour

Product: Crest Whitening Plus Scope, Cool Peppermint, Minty FaeshCitrus Breeze
Status Executed April 2005 through June 2005

Summary: Nationwide tour of 10 markets, New York to Los Angel&xecute new product
introduction, sampling, sweepstakes using a 48 ft trailer sHieeal tube of toothpaste.
Role: Teamprovided brand ambassadors and staff to flyer area hotetech market.
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Program: Pontiac G6 Orange Bowl 2005

Product: Pontiac G6

Status: Executed end of December 2004 through January 4, 2005

Summary: Generate awareness of new Pontiac. Staff, 2/3rd&ichwere bilingual, drove
vehicles to high traffic sites (bars. clubs etc) armhmted the vehicles. All had DMV checks.
Role: Provided bilingual and other staff to execute in-market.

Program: AOL Took My Picture

Product: AOL Broadband

Status Executed June 2004 through December 2004.

Summary: Executed nationwide at athletic events, concerts, dpma@ats and festivals in 20
major markets. Digital pictures taken at each even¢ wploaded to customized site designed to
generate interest in AOL Broadband’s features andcesvi

Role: Teamprovided team leaders and digital photographers. Re¢pldgres included hiring,
training, scheduling, and insuring photos were uploaded correctly

Program: Amstel Beach Patrol

Product: Amstel

Status Executed September 2004 through November 2004.

Summary: Executed nationwide at bars in major markets. Execwaoied in length from 4 to
6 weeks in each market.

Role: Teamhired, trained, scheduled and supervised brand ambassadors.

Program: Rolaids Spells Relief

Product: Rolaids Multi-Symptom

Status Execute May 2004 through November 2004.

Summary: Executed in major city markets nationwide at fairs/fedsi and with street teams.
Program ran 1 to 2 weeks in each market.

Role: For each markéefeam Marketingprovided a manager and samplers. Responsibilities
included hiring, training, payroll and supervision of each markeésiagers and samplers. Our
management and staff were responsible for all faddtegrogram — event site relationships,
scheduling, vehicle maintenance, inventory tracking and sugylyayroll for the entire
program ran through Team Marketing.

Program: USA Swimming Summer Splash

Product: USA Swimming

Status Executed June through August 2004.

Summary: Executed 2 nationwide tours East Coast and West Cosiseatl events,
swimming competitions etc. Promoted USA Swimming and itesps including Chevy.
Role: Team Marketingprovided all tour managers and in-market staff. Respititis®
included hiring, training, scheduling, payroll and supervision afstawanagers and samplers.
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Program: Race for the Cure

Product: Kellogg's

Status Executed through 2004

Summary: Generate awareness of Kellogg’s products
and its support of the event. Used games, prizes,
sampling and photos with costumed characters

to encourage consumer participation.

Role: Provided managers and staff to execute
in-market programs at races throughout the country.
Responsibilities included set-up, execution, inventory,
and shipping of materials.

Program: Ravenswood Wine Tour

Product: Ravenswood Red Zinfandel

Status Executed Summer 2004.

Summary: The tour visited festival event sites across the ¢guwrawing in consumers. In
addition to wine sampling, program featured photos, cordestgrizes.

Role: Team Marketingprovided the in-market talent for stops on the tour.t@ent ran
booths, distributed prizes and premiums and sampled the psodStaff also assisted with set-
up and breakdown of event site.

Program: Honda Hot Import Nights

Product: Honda

Status Executes throughout 2003.

Summary: An exciting promotional scheme combining
music with automotives to attract the youth marketecutec
in major markets — Miami, Dallas, Atlanta, Los Angelets,
Role: For each markéfeam Marketingrovided

3 brand ambassadors/product specialists to execute

the program and generate awareness and attention.

Program: 2003 POWERade Hydration Tour

Product: Powerade.

Status Executes June 2003 through December 2003.

Summary: A buzz generating program leveraging an eye popping custoseradfeaturing a
human gyroscope, simulated boxing, NHL Hockey shootoutjlated parachute jump,

sampling table and more! The tour visits retailergjvalsevent sites ad athletic festivals across
the country drawing in consumers.

Role: Teamprovided the in-market staff (from California to Ohio,lirting DJs. Our talent

ran booths, distributed prizes and premiums, sampled arstieabwith set-up and breakdown.
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Program: TonyMobile 2003

Product: Kellogg's Cereal and Yogurt Bars.

Status Executes August 2003 through December 2003.

Summary: A high trafficked, buzz generating program leveraging onaehtost recognizable
characters in breakfast food. The tour visits l@tsiand festival event sites across the country
drawing in consumers. In addition to sampling, prograrnufed photos with Tony and prizes .
Role: Team Marketingprovided the in-market talent for each stop on the (ioom Arizona to
Florida), including costume characters. Our talenb@oths, distributed prizes and premiums
and sampled the products. Staff also assisted with sateipreakdown of event site.

Program: Smints Nationwide

Product: Smints

Status Executed March 2003 through November 2003.

Summary: Executed in major city markets (Chicago, Miami, San Femaginationwide at
fairs/festivals, bars/clubs and with street teams.

Role: Team Marketingprovided managers, “Nurses” and samplers. Responsibifitikgled
hiring, training, payroll and supervision of the managers amglsas.
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Program: Procter & Gamble’s ThermaCare
Product: ThermaCare

Status Executed January November 2002.
Summary: Product launch executed in 7 ski resort
markets, 20 major city markets, 14 PGA tour event
sponsorship and numerous additional special even
Program used guerilla intercept sampling and ever
at fairs/festivals, tradeshows and athletic events.
Program ran 4 to 8 weeks in each market.

Role: For each markefeamprovided

a manager, assistant manager and all samplers as
well as costume character. Responsibilities
included hiring, training, payroll and supervision

of each markets’managers and samplers. Our
managers handled event site relationships,
scheduling, vehicle maintenance, inventory tracking
and supply. All payroll for the entire program ran
through Team Marketing.

Program: Cadillac Breakthrough Tour

Product: CTS, Escalade and EXT

Status Executes February 2002 through August 2002.

Summary: A sophisticated initiative using market blitzes at fairsieds, bars, athletic events,
special events, concerts and a personal delivery testquidgram for selected participants.
Executed in 6 major markets — Miami, Los Angeles, NewkYAtlanta, Dallas and Chicago for
Six to eight weeks.

Role: For every markeTeam Marketingrovided 3 regional managers, 4 local managers and
approximately 30-40 product specialists to execute the progmResponsibilities included
hiring, training, payroll and supervision of each market'sagans and product specialists. Our
management and staff were responsible for all fadeteegrogram — event site relationships,
scheduling, vehicle maintenance, inventory tracking and supply.
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Other Concert & Special Events

Program: Fisher Price

Product: Fisher Price Toys

Status Executes September through October 2005.

Summary: Demonstrating and promoting toys to help drive sales ®ufitoming Christmas
buying season. Executed at Texas State Fair and othegs/en

Role: Team Marketingprovided up to 15 brand ambassadors/product specialists and costume
characters in each market to execute the program ancateagvareness and attention.

Program: Nicklelodeon Special Events

Product: SpongeBob, Fairly Odd Parents and Noggins

Status Executed Throughout 2005.

Summary: Character appearances at malls, athletic eventsprie;Special events and more.
Role: Team Marketingprovided costume characters and escorts/photographers thesttee
program and generate awareness and attention.

Program: Yoo Hoo /Warp Tour

Product: Yoo Hoo

Status Executes through 2004

Summary: Generate awareness of Yoo Hoo and stimulate triaéd dampling and wild
contests to encourage consumer interaction.

Role: Provided manager and staff to execute programs aedsrthroughout the country.
Responsibilities included driving a branded garbage truck and exgguomotions.

Program: Buena Vista Home Pictures Santa Clause 2 DVD Releas

Product: Santa Clause 2 DVD

Status Executed November 2003

Summary: Generate awareness of release date to encourage comauni@se. 15 staff,
dressed as Santas and Elves in Today Show crowd distlibVDs and had on-air coverage.
Role: Provided manager and staff to execute in-marketpdrssbilities included set-up,
ordering of costumes, training of staff, execution, inveptand shipping of materials.

Program: Cartoon Network Boomerang Tour

Product: Cartoon Network and its television line-up.

Status Executed June 2001 through September 2001.

Summary: A high profile media campaign aimed at children 7 to 18ecHted at stores,
parades, amusement parks, baseball games and festigalghbut the country. The program
centered on the Boomerang Tour bus as well as the cabtthraeacters.

Role: Team Marketingstaffed the entire program and provided in-market managers
coordinate the program, schedule talent and track st8fsff of 10 costume characters and 5
escorts in each market.
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Other National Programs
Citizens Banks -Nationwide sampling program September through October 2004 executing at branches in grocery
stores throughout the country. Providing managers and staff in over 20 markets.
Nantucket Nectars Fizz launch April 2003 through August 2003. Over 40 events with staff up to 30 samplers a
day as well as jugglers and acrobats.
Emergen C Tour executing at athletic events - Pilot Penn tennis and Race for the Cures through October 2003.
Reebok Tour throughout 2003 executing at races and special events.
Kellogg's Tonymobile-  Staffing fairs/festival and retail events from Arizona to Florida through December 2003.
Smints - launched March 2003, distributed 1million samples in Chicago — 32 staff daily; executed nationally in
Miami & San Francisco as well.
Powerade Hydration Tour  staffing for a customized vehicle —games and sampling from June to December 2003.
Diet Rite Tour- New product launch starting in North Carolina January 2003.
Allergan Botox mall tour- Brand Ambassadors and set up crew September to Novemberr 2003.
Honda Hot Import Nights Tour-  Product specialists aimed at the college market throughout the US Summer 2003.
General Motors NHRA program - surveying consumers at sites across the country. 15 staff daily. Summer 2003.
Yoo Hoo Warped Tour -sampling program at concert venues summer 2001, 2002 and 2003.
Potty-Palooza Tour through December 2002 executing at fairs/festivals, NASCAR and parades
Kellogg's Race for the Cure Series  through out the year ending November 2003
Kellogg's Pop Tarts S2X/American Idol Tour  nationwide staffing through November 2002, featuring a climbing
wall and sampling. Providing staff of 12 in each market.
Afrin Challenge:  Secured event sites including malls, concerts and NFL games and provided managers and staff.
Clean & Clear WB Casting Call- nationwide program starting August 2002 with extensive media exposure.
Providing managers and staff of 10 in each market
ThermaCare product launch in 20 markets, 7 ski resorts and a PGA tour starting January 2002. Executes through
November 2002. Providing management and staffing.
Cadillac CTS Breakthrough Tour — Blitz and Test Dri  ve Initiative with 3 touring teams starting February 2002
and running through August. Providing management teams and staff of over 20 per day in 7 markets. High profile
program at fairs/festivals, bars and clubs and PGA..
Kellogg's Cinnamon Marshmallow Scooby Doo Cereal To  ur- providing managers and samplers for both the
national tour and in-market programs running through November 2002.
Nestle Fun Zone at Amusement parks/festivals throughout the country with staff ranging from
12 to 30 samplers and costume characters every event day. Provided tour crew as well.

In-Market
Aol Latino Miami 6 week program. Provided bilingual manager, emcee, production staff and brand ambassadors.
Chupa Chups sampling on rollerskaters in Bloomingdales in NY and Chicago. August to October 2003
Absolute/Dekuyper sampling at BJs August 2003.
Bacardi Fantasy Fest in Key West, managers and staff October 2003.
Miller Beer March Madness launching 2003 in NY.
Evian US Open - 32 samplers throughout NY in support of Evian’s 2003 US Open sponsorship
Washington Mutual — NY and Chicago programs from September to October 2003
Indy Racing League Tour- promoting awareness of the IRL 2003 and 2004.
Kiwi shoe polish manager/staff for demonstration/coupon distribution program San Antonio December 2003
Spammy Costume Character in-store events throughout TX, MA, CT and NY October through December 2002.
Colman’s Mustard sampling program executing in-store, fairs/festivals, NFL and in bars through December 2002.
American Pie 2 College DVD release program. January 2002. Provided management and staff in NY, PA, DC
and MA. Executed at bars, athletic events and campuses as well as at media events.
Mistic manager and staff. Miami, Orlando and Philadelphia. through October 2002
Beer.com Cancun Spring Break 2002.  Provided managers and staff for beach and bar promotions. Coordinated
with Dos Equis and generated names and used digital cameras.
Makers Mark sampling program in the Hamptons at retail oulets. Summer 2002.
Microsoft X Box -NY, Philadelphia, Atlanta, Toronto, Hartford, California October 2001.
Sports lllustrated Spring Break 2001 in Panama City Beach, ESPN Experience at the Super-Bowl in Tampa.
Also - Caress, Camel, Barbie, FHM Magazine, Lever 2000, Parliament, Salem, Kraft, Crystal Light,
Pantene, Speed Stick, Oil of Olay, Tide, Swiffer, Mr. Clean, Downy, 7 UP, Planters Peanuts and more!
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December 20, 2006

Team Marketing USA, Corp.
Attn: Neil Millens

Dear Neil,

For the past year, you and your team have been an invaluable asset through the launching of
the AutoTrader.com Auto Show initiative. | would be remiss to not take a moment and thank you
and your team for the professionalism, customer service and expertise that have made our
initiative an enormous success.

As you know, my job requires me to rely on many vendors, services and the like to accomplish a
final product. This can be a daunting task if the individuals and companies that are involved do
not adopt the same mindset of our company. AutoTrader.com is an innovative company, with
core values that speak to integrity, outstanding customer service, continual improvement and
fiscal responsibility. Without a doubt, these are values held by Team Marketing, making you a
valued partner and helping to make our initiative a joint success.

Team Marketing continually outshines other companies in every category. Your entire team is
committed to its clients, flexible and cooperative in meeting client needs and dedicated to
delivering at all costs. There have been times when you and your team have had to drop all
other projects in order to meet a need, whether that be an emergency staffing vacancy or
additional to a program. Never was our need received with anything but cooperation, positive
thinking, problem-solving expectations and a true team spirit.

These efforts have resulted in an initiative of top quality staff who come to each training fully
prepared and equipped to perform at a high level. More importantly, our staff has represented
the company in a manner that always met and often times exceeded expectations.

Based on the quality of your work and the dedication of your staff to your client’s needs, | will
continue to recommend Team Marketing to my peers for their event marketing and staffing
needs. | look forward to working with you more in the future and thank you for your commitment
to our projects.

Regards,

Jennifer Lawrence
AutoTrader.com; Strategic Marketing Associate Opera  tions Manager

P.O. Box 1862, Kingston, New York 12402, 845 338-8800 fax 845 32®0
www.teammktgusa.com




TEAM MARKETING

"Your Source for Nationwide Event Management and St affing"

Team Marketing
"Your Source for Nationwide Event Management and Staffing"

P.O. Box 1862

Kingston, New York 12402
Phone (845) 338-8800

Fax: (845) 338-7290

E fax: (801) 751-4823

E-mail: info@teammktgusa.com
Web: www.teammktgusa.com
24-Hour On-call: 888-879-0157
Contact: Neil B. Millens, Director
Regional Coordinators NY, Hartford, DC, Atlanta, Denver, Boston, Chicagos Angeles,
Miami, San Francisco.
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